




Symposium Sponsorship
Sponsorship of the Today’s Dietitian  Spring Symposium has an extended , multilevel 

impact on our audience  that goes beyond just being at the event itself. Connect with, entice, 
and educate our audience of nutrition professionals in the weeks and months leading up to 

the Symposium, then on-site at the event AND following a successful show.

LEVEL 1: BEFORE
Through a multiplatform digital 
marketing campaign, your message 
is promoted to the entire universe 
of  Today’s Dietitian ’s professional 
audience and is continually 
reinforced prior, during, and after 
the May event. Once you sign on, 
the promotion begins!

• Dedicated e-blasts 

• e-Newsletter exposure 

• Social media marketing 

•  Brand visibility (logo) 
in event marketing

LEVEL 3: AFTER
Your connection to the Symposium 
and its audience extends beyond 
the event itself, as our social media 
promotion and postshow e-blasts 
remind attendees about their visit 
to sponsors in the exhibit hall and 
all the fun and learning they 
enjoyed. Plus, it provides sponsors 
the opportunity to reach out 
to their followers with positive 
news about their experience at 
the Symposium.

LEVEL 1: BEFORELEVEL 1: BEFORELEVEL 1: BEFORELEVEL 1: BEFORELEVEL 1: BEFORE
1

LEVEL 2: DURING
Our exhibit hall is THE place to be, 
where sponsors are able to educate 
our attendees on their products and 
brands. In the middle of this high-
energy atmosphere, our attendees 
are eager to learn about your 
products and sample new lines, 
and introduce them to clients who 
can bene� t from them. PLUS, our 
social media program promotes all 
the action live from the event site 
throughout the Symposium.
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•  Brand visibility (logo) 
in event marketing

@TodaysDietitian

TodaysDietitian



To join those who have sponsored the Today’s Dietitian Spring Symposium
before, contact Gigi Grillot at 646-942-2214 or e-mail ggrillot@gvpub.com.

Pricing & Information
CORE SPONSORSHIP — $17,500

Includes

• Full e-blast (60K)

• Exhibit space

• Tote bag insert

• Attendee blast (pre or post)

•  Logo inclusion on Symposium marketing materials 

•  1⁄4-page display ad in Program Guide

•  Logo on Symposium website

•   4 VIP passes with full registration 
access to CE sessions and events

•  Eligibility to be a Special Event Sponsor

PRICE* DETAILS # AVAILABLE

SPECIAL EVENTS (for Core Sponsors)

$15,000 Opening Keynote SOLD!

$7,500** Daily Breakfast ALL SOLD!

$5,000*** Lunch Briefi ng 2 LEFT!

$15,000**** Luncheon Presentation or Lunch Keynote 1

$5,000 Dinner Briefi ng or Evening Reception 2

$7,500 Fitness 3

$2,500 Afternoon Break 2

$5,000 Culinary Demo N/A 

$5,000 Opening Reception SOLD!

SPECIAL EVENTS (for Non-Core Sponsors)

$15,000 Daily Breakfast ALL SOLD!

$10,000** Lunch Briefi ng 2 LEFT!

$25,000 Luncheon Presentation or Lunch Keynote 1

$10,000 Dinner Briefi ng or Evening Reception 2

FOR-CREDIT WORKSHOPS
$15,000/$25,000 Half- and Full-Day Retail Workshop

$15,000/$25,000 Half- and Full-Day Media Workshop

TOURS (for Core Sponsors)

$5,000 Supermarket 1

$5,000 Olive Farm SOLD!

$5,000 Farm 1

TOURS (for Non-Core Sponsors)

$10,000 Supermarket 1

$10,000 Olive Farm SOLD!

$10,000 Farm 1

*Plus food and beverage and any additional expenses (i.e., AV, shipping, etc.)
**Minimum catering for 300  ***Minimum catering for 100  ****Minimum catering for 400




