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Learning Objectives
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1 2 3 4
Describe
how email 

marketing can 
grow your 
business. 

Detail
email marketing best 

practices including 
client attraction, 

calls-to-action, and 
nurture marketing. 

Identify
at least three ways 
to get more people 

to subscribe to 
your list.

Create 
two irresistible 
lead magnet 

ideas for your 
audience.

About Me 

Owner, Alissa Rumsey Nutrition 
and Wellness
• Virtual private practice

• Online courses and products

Founder, The Dietitian 
Entrepreneur Mastermind Retreat
• In-person retreats

• Virtual coaching

• Online products
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Why Email List Building is So Important

“The money is in the list!”

• Email vs. social media
• How do people want to be 

marketed to?
• Highest ROI

• Engagement rate
• Conversion rate
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Newsletters vs. Email Marketing

STEP 1

Define Your Target Audience

Getting Clear on Who You Serve
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Who Do You Serve?

• What is your niche?

• Who do you help?

• What problem are 
you solving?

• Do market research 

• Create an avatar 
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STEP 2

Getting Your Email List Started

How to Begin Your List-Building Efforts
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Steps to Starting An Email List

1. Sign up with a CRM service
2. Connect it to your website
3. Create an opt-in form
4. Put the form on your site
5. Write a welcome email 
6. Start collecting!
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STEP 3

Building Your Email List

How to Attract Your Target Audience
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STEP 1 | Create a Lead Magnet
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Lead Magnet Research
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Lead Magnet Ideas
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STEP 2 | Get It In Front of Your Audience
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Get It In Front of Your Audience
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Get It In Front of Your Audience
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Get It In Front of Your Audience 

Source: Ashley Koff, RD – thebetternutritionprogram.com
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STEP 3 | Build a Landing Page
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STEP 4

Nurture Your Email List

Turn Subscribers Into Buyers

19

20

•Goal: transform subscribers 
into customers 

• Best practices:
• Consistent, quality content
• Give more than you ask
• Ensure what you give has a 

high value

Nurturing Your Email List

1. Give a warm welcome
2. Segment your list
3. Automate 
4. Consistently show up
5. Don’t be too sales-y
6. Ask for feedback
7. Test, test, test!

Strategies to Nurture Your List
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Email Marketing Best Practices

1. Double opt-in
2. A/B test email subject lines
3. Be authentic and conversational
4. Doesn’t have to be “pretty”
5. Personalize greeting
6. Use storytelling to make a 

connection
7. Encourage replies
8. Send a test email
9. Track metrics
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STEP 5

Create an Automated Sales Funnel

Automate and Generate More Sales

23

What is a Sales Funnel?

Source: Entrepreneurial Insights
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Awareness

Leads

Prospects

Sales

• Marketing Activity

• Squeeze Page
• Opt-in Offer

• Email Follow-ups
• Offers

• Memberships
• Loyalty Programs
• Customer Specials

Create

Content

Build

Brand

LOYAL CUSTOMERSLOYAL CUSTOMERS
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Creating a Sales Funnel

• Step 1 – Landing page
• Step 2 – Signed up for free offer 
• Step 3 – Confirmation/thank you page

• Tripwire offer (optional)
• Step 4 – Automated email marketing 

sequence 
• Step 5 – Sale
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Sales Funnel Example: Ditch the Diet E-Course
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Sales Funnel Example: Rachel Paul Nutrition
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Source: nutritionbyrachel.com
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Sales Funnel Example: Plant Based Juniors

Source: Alexandra Caspero, RD
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Sales Funnel Example: Colleen Christensen
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Source: Colleen Christensen, RD

Putting It Into Practice
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1 2 3
Start
NOW

KNOW 
your target 
audience

Create an 
IRRESISTABLE
lead magnet

4 5
ALWAYS

be collecting
NURTURE  
your list
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Recommended Resources

• Amy Porterfield Podcast 
Online Marketing Made Easy 
(amyporterfield.com)

• Hubspot
Leading marketing growth platform
(blog.hubspot.com)

• Neil Patel
Getting started with marketing 
(neilpatel.com)

• Read: Launch, by Jeff Walker 
How to start an online business
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Email Systems:
• Mailchimp
• ConvertKit
• Constant Contact
• Drip
• AWeber
• Kajabi
• Kartra

Questions?
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Alissa Rumsey, MS, RD, CDN, CSCS
Owner, Alissa Rumsey Nutrition & Wellness

Founder, Dietitian Entrepreneur Mastermind Retreat

www.alissarumsey.com

@alissarumseyRD

/alissarumseyRD

Credit Claiming
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You must complete a brief evaluation of the program in order to obtain your certificate. 
The evaluation will be available for 1 year; you do not have to complete it today.

CREDIT CLAIMING INSTRUCTIONS: 
1. Go to www.CE.TodaysDietitian.com

2. Go to “My Courses” and click on the webinar title.

3. Click “Take Course” on the webinar description page.

4. Select “Start/Resume” Course to complete and submit the evaluation.

5. Download and print your certificate.


